APPLICATION PACK FOR THE POST OF

HEAD OF DEVELOPMENT
AND DIGITAL MARKETING
EIFA International School London

Independent Co-ed • ages 2 to 16 • Day • IGCSE • ISBA • ECIS • ISA

Required to start as soon as possible

www.eifaschool.com
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Introduction
Founded in 2013 central London, EIFA
International School is an independent
day bilingual school for boys and girls age
between 2 and 16. EIFA expects all employees
to understand and agree with its Mission
and Philosophy. We expect employees
to be fully committed, to share ideas and
initiatives, which will both promote learning
and assist in the positive growth of EIFA.
As part of our expansion plan, we are now seeking
to recruit an experienced and result-driven Head of
Development and Digital Marketing (“HDDM”) to join our
great School. As a HDDM at EIFA, you will be responsible
for setting up, implementing and managing the overall
School’s development and digital marketing strategy.

In this role you will be responsible for increasing pupil
admission, defining alumni strategy, establishing
partnerships with school groups and direct sales across
the local and international community. You will work at a
visionary level whilst managing the detail and intricacies
of communication and enhancing the School’s digital
marketing capabilities. You will develop international
business, developing new recruitment projects; play a
key role in the school life providing effective reporting
and direction to the senior management team.
Line Manager: Executive Head and Head of School
Employees reporting to the HDDM: Head of
Admissions and Social Media Manager

We are expecting you to have experience and a
big passion for digital technologies and utilising
different digital marketing channels.
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Key Responsibilities
Digital Marketing duties and responsibilities:
●

Plan, build and implement the overall marketing
strategy including digital marketing

●

Manage the strategy

●

Train and manage the rest of the team

And more specifically:
●

●

●

●

Stay up to date with the latest
technology and best practices

●

Manage and oversee different
digital marketing channels
●

●

Measure ROI and KPIs

●

Prepare and manage digital marketing budget

●

Oversee all the School’s social media accounts
●

●

●

●

Measure and manage online content
Track SEO and Google Analytics data
an make complex analysis

●

Report monthly, such analysis to the SMT and
termly, to the Board of Directors of the School

●

Build and inbound marketing plan

●

Anticipate pupil admissions trends

●

●
●

Research competition, investigate benchmarks
and provide suggestions for improvement.

Accountable for all content marketing initiatives
to drive traffic, engagement, leads, that deliver
pupil admission and customer retention
Collaborates across functions and silos to deliver an
effective content marketing strategy and editorial plan
to meet the School objectives at the lowest possible cost
This role requires a brand publisher mindset:
creating content our audience is looking for and
then to optimise the path to conversion
Editorial requirements include basic SEO understanding,
content categorisation and structure, content
development, distribution and measurement.
Development of editorial governance so content is
consistent with our brand voice, style and tone
Editorial calendar and organisation workflows
must be developed and managed
Channel management of digital content hubs and all
supporting social channels including email / newsletter
distribution. You must understand the basic best
practices of the main social media channels, which
content and approaches work on each and why
Management of all creative resources including
designers, writers, and other agency personnel
Executive presentations on the program
approaches and results will be required.
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Strategic Planning Duties and
Responsibilities

Communications
●

●

●

●

Generate and implement the pupil
recruitment development plan
Establish reporting to monitor feedback and
evaluate effectiveness of the school brand
Develop and implement a School alumni
programme to include fundraising.

Branding
●

●

●

●

●

Manage the website to regularly update
and maintain current information
Manage the use and development of all
digital communication tools established
and emerging platforms
Oversee in conjunction with the Head of School
all marketing communications with parents

Act as a Brand ambassador and guardian
●

●

Responsible for the application of all newsworthy
items to the website, social media, publications
and any other forums and channels

Manage all elements of the School brand to
ensure that the brand remains consistent with
the values, ethos and objectives of the School

Develop the regional and international profile of the
School in support of the marketing objectives.

Integration of content programs with brand
campaigns to drive brand to demand.
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Development and Fundraising
(Alumni relations)
●

●

●

●

●

Initiate a programme of fundraising
communication and events
Establish a programme of appropriate
fundraising support and opportunities in
support of the School development
In conjunction with the Bursar establish the
policy for accepting gifts and donations
Generate and maintain the School’s
development database
Develop business links and partnerships
with a view to sponsorship and investment
opportunities for the School.

Events
Develop a programme of events in support of all
external relations activities, which meet the needs
of a wide range of stakeholders including:
●

Prospective pupils and parents

●

Current pupils and parents

●

Alumni

●

Parents’ Association

●

Feeder Schools

●

Existing and potential donors

Finance
●

Manage the School’s marketing
and development budget
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The successful applicant
would ideally be/have:
●

●

●

●

●

Team player

●

Well-organised and good time-management skills

An impressive track record of success in Digital
Marketing & Communications/ development

●

Great interpersonal and communication skills

Project management skills

●

In depth knowledge of different
digital marketing channels

●

Creative

●

Flexible

Good knowledge and experience with online
marketing tools and best practices

●
●

●

●

●

●

●

Hands-on experience with Wordpress,
SEO and Google Analytics

Experience of, or a good understanding
of the independent school sector

Bilingual in French and English or
multilingual abilities a major plus.

Basic knowledge of web design procedures
Editorial mindset that seeks to understand what
audiences consume and how to create it

Salary

Great writing skills using appropriate tone and voice

Competitive depending on experience.

Sense of ownership and pride in your performance
and its impact on the school’s success
Critical thinker and problem-solving skills
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HOW TO APPLY
Anthony Millard Consulting

Applications are invited as soon as possible
Candidates wishing to apply should:
●

●

●

●

●

●

●

●

Visit the AMC website, clicking on the link ‘Apply Now
(for current vacancies)’ and complete the
online form.

Anthony Millard Consulting was established in the
summer of 2004 to provide the British education
sector, both in the UK and internationally, with first
class strategic and recruitment consultancy.
In addition to managing the search and selection of
Principals, Heads, Bursars, Marketing and Development
Directors, advice is provided on governance,
management structures, appraisal, development
planning, marketing / PR and fundraising.

Upload a CV and covering letter to complete
the application process.
If you encounter difficulty with the online
procedure, please contact: nikki@anthonymillard.
co.uk or telephone +44(0)203 4275414.

Our clients range from top international and
independent schools to state comprehensive
schools, to public and private companies involved
in education. These clients are located globally and
a list of them can be found on AMC’s website.

For an informal discussion about the post
please contact:
Emma Allen
+44 (0)7801 854543
emma@anthonymillard.co.uk.

Further information is available at
www.anthonymillard.co.uk

Applications will be acknowledged and then
evaluated against the selection criteria.

We have a sister company, AMC Teacher, which
provides outstanding teachers to the world’s
top schools - www.amcteacher.co.uk

The letter of application should contain the
names, addresses, email addresses and
telephone numbers of three referees to include
your current and past direct line manager.
Full references will be required for the short list
interviews, but will only be taken when AMC has
received specific consent from candidates to do so.
Short listed candidates will be required to
bring original documentation, proof of identity
and certificates with them to interview.

EIFA is committed to safeguarding and promoting the
welfare of children and young people and, as an employee
of EIFA, you are expected to share this commitment.
All staff are trained in child protection. We ensure all
candidates are properly police checked on appointment.

071118-12-04
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